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Which of these descriptions best describes
you/your company?

Local/Regional Freelance SEO Web National Agency In-house SEO
Agency Designer/Agency
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How many people in your company are 'SEOs'?

44% 439

6-10 21+
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What was your turnover in the last 12 months?
37%
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How many clients do you personally handle?

26% 259

24%
I I | I
2-5 6-10 21+

11-20

2014 = 2013 m 2011 BrightLocal

BrightLocal



Which channels are most effective for attracting new
customers to your/your company? (select top 3)
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How many new leads do you proactively contact
each month? (via outbound emails & calls)

12%
8%
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What is your success rate at converting leads to
customers?
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Do you serve a particular vertical industry or do
your clients come from many different industries?

67%

Lots of different industries 2-3 vertical industries 1 vertical industry
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What does an average customer pay you each
month?

28%
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Do you expect to grow your business in next 12
months?

93% 93%

Yes definitely

6%

12%

6%

Maybe
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Are you planning to recruit more staff in next 12
months?

3% 4%

Yes, definitely  Yes, probably Not sure yet  No, it'sunlikely No, definitely
not
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Which of these phrases best describes your hopes
expectations for next 12 months?

50% 46% 47%
45%
40%
35%
30%
25%
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15%
10%
5%

()00

it'sgoingtobe alt'sgoingtobea Who knows? | hope it will be |thinkit's going
greatyear for goodyear but 'Local' changes good but i'm not to be a difficult
me hard work  so much that it's sure how it will year
hard to predict +{0]
what will
happen
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What SEO/online marketing services do you offer? (select
as many as you want)
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Which service is most in demand from your customers?
(select as many as you want)

18%
16%
14%
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How much of your work do you outsource to 3rd parties
& white-label SEOs?

3%

1%

Less than 10-25% 25-50% 50-75% 75-100%
10%
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Do you believe that Social Media is an effective
marketing channel for local businesses?

39%
6% 5%
1%

It works for some Yes its very I'm undecided No, it is over- No, it doesn't work
businesses powerful hyped

2014 w2013 mW2011 BrightLocal

BrightLocal



Which of the following SEO & Business tasks do you tackle in a
typical week?
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Which of the following SEO & Business tasks do you find to be
the most time-consuming and tedious?

13% 11%
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Which of the following SEO & Business tasks do you
could do more of? (select up to 3)
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